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Paid Advertising
The Board of Education shall allow paid advertising within district buildings and upon district premises, but only in accordance with the conditions provided in this policy.  This policy is intended solely to sell paid advertising to raise revenue to defray costs and expressly does not create a public forum for public expression.  Distribution of proceeds of paid advertising shall be subject to the approval of the Board of Education.

A.
No advertising may be placed in or used by the District or a school unless such advertising 

is paid advertising as defined in this policy and approved in accordance with this policy.   “Paid Advertising” is defined as the payment of money or other economic benefit to the District for promoting the sale of any product, service, activity or program to the community by placing a sign, display, advertisement, banner, etc., on district property. Advertisement sponsorships of an academic or athletic event(s) or team(s) are also considered paid advertising under this policy. The use in the schools of curriculum-related material and school supplies bearing the name of a business, publisher or manufacturer shall not be construed as paid advertising under this policy.

B.
No paid advertising shall be construed as or constitute an endorsement by the Board, District or school of any product, service, activity, program or organization and the District reserves the right to reject any paid advertising. 

C.
Paid advertising may be allowed on district athletic facilities, stadiums, baseball fields, gymnasiums, auditoriums, program pamphlets, school publications, district website or any other venue where such paid advertising would be directed primarily to members of the public.  The following restrictions apply to where paid advertising is placed:

1.
There shall be no paid advertising in the classroom or in any other venue where such

 paid advertising would be principally directed at students.

2.
There shall be no paid advertising on the exterior of a building or that involves the anchoring of signage into a physical school building wall without the prior written approval of the District Administrator.  All paid advertising signage must comply with all applicable village building codes.  There shall be no billboards or signage on the top of district buildings.

D.
All paid advertising must meet the following criteria:


1.
No paid advertising shall conflict with the Board’s mission, policies, or the District’s

curriculum or instructional program.


2.
No paid advertising shall promote hostility, disorder or violence.

3.
No paid advertising shall attack, demean, ridicule or disparaged based upon membership in any group identified in state and federal anti-discrimination laws and/or in the District’s nondiscrimination policies.


4.
No paid advertising shall be libelous.


5.
No paid advertising shall endorse a political cause, political activity, political party or

candidate for political office or position.


6.
No paid advertising shall promote drugs, alcohol, tobacco, firearms, or gambling.


7.
No paid advertising shall adversely affect the District’s reputation or image.


8.
No paid advertising shall advance or endorse any religious organizations.


9.
No paid advertising shall promote non-district programs or services that the Cambria-



Friesland School District offers.

Advertisement Signs on Athletic Field Fences

A.
The school district allows advertising on fences on athletic fields if they meet the established

signage requirements.  The signs should attempt to meet a standard of 3’ x 4’ in size, but may be larger or smaller if deemed necessary and must be laminated or finished in a way to be water-repellent.  Advertisements included on the signs need to conform to the district’s advertising policy and advertisements must be approved for display by the superintendent.  Signs are furnished by the advertiser and are put up and removed in consultation with the district’s buildings and grounds department.  Advertising space on athletic field fences is sold during the spring and/or fall sports.

1.
Signs may be kept from year-to-year by the organization and/or allowed to remain on

the fence, if the fees are paid for each new year. Signs no longer in quality condition as determined by the activities director and/or buildings and grounds director must be remade and then reposted.

2.
Funds generated through this activity being organized and run by the Cambria-


Friesland Booster Club (Booster Club) is directly allocated to the Booster Club. 

3.
If for any reason the Cambria-Friesland Booster Club ends this activity/fundraiser and

the Cambria-Friesland School District wishes to continue the advertising arrangement
on their own the funds generated through such sales are deposited in the general fund for athletics and their activities (Fund 10).  However, this would not preclude the
Cambria-Friesland School District from entering into another such agreement with another organization providing the Cambria-Friesland Booster Club gives up their desire to manage and run this advertisement activity.

Decisions made regarding paid advertising must be viewpoint neutral in light of the purpose served by the school.  Decisions made by the superintendent whether to allow or disallow paid advertising may be appealed to the Board of Education, whose decisions shall be final.
This policy does not affect recognition of contributors as per Board policy.
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